DAFTAR PUSTAKA

Al-Sharafi, M. A., Arshah, R. A., Herzallah, F. A., & Alajmi, Q.
(2017). The effect of perceived ease of use and usefulness on
customers intention to use online banking services: the mediating
role of perceived trust. International Journal of Innovative
Computing, Vol. 7, No. 1.

Aprilia, N. E. (2021). Influence of service quality on customer loyalty
through perceived risk, satisfaction, and trust in branchless
banking customers. Bisma: Jurnal Bisnis dan Manajemen,Vol. 15
No 1, pp. 56-64.

Arfi, W. B., Nasr, I. B., Kondrateva, G., & Hikkerova, L. (2021). The
role of trust in intention to use the 10T in eHealth: Application of
the modified UTAUT in a consumer context. Technological
Forecasting and Social Change, Vol.167, pp. 120688.

Ashari, M. Z., Setyawan, D., & Yulandari, A. (2021). Extending of
Technology Acceptance Model in Using Online Health
Applications in The Covid-19 Pandemic Era. International
Journal of Multidisciplinary: Applied Business and Education
Research, Vol. 2 No. 9, pp. 752-763.

Boon-itt, S. (2019). Quality of health websites and their influence on
perceived usefulness, trust and intention to use: an analysis from
Thailand. Journal of Innovation and Entrepreneurship, Vol. 8, No.
1, pp. 1-18.

Bramantyo, B. A., Sudirman, 1., & Umar, F. (2022). The Influence of
Service Quality and Customer Satisfaction on the Trust and
Loyalty. Hasanuddin Journal of Business Strategy, 4(1), 62-72.

Cao, Y., Zhang, J., Ma, L., Qin, X., & Li, J. (2020). Examining user’s
initial trust building in Mobile online health community adopting.
International Journal of Environmental Research and Public
Health, No. 17, No. 11, pp. 3945.

Chiu, J. L., Bool, N. C., & Chiu, C. L. (2017). Challenges and factors
influencing initial trust and behavioral intention to use mobile
banking services in the Philippines. Asia Pacific Journal of
Innovation and Entrepreneurship.

Chuang, C. H., Li, Y. F., Kuo, L. C., Yang, M. C., & Kao, L. T. (2021).
Factors Influencing the Use of Health Information Exchange by
Physicians—Using the National Health Insurance PharmaCloud

39



40

System in Taiwan. International journal of environmental
research and public health, Vol. 18, No. 16, pp.8415.

Daud, A., Farida, N., & Razak, M. (2018). Impact of customer
trust toward loyalty: the mediating role of perceived usefulness
and satisfaction. Journal of Business and Retail Management
Research, Vol. 13, No. 2

Davis, F. D. (1993). User acceptance of information technology: system
characteristics, user perceptions and behavioral impacts.
International journal of man-machine studies,Vol..38,No. 3, pp.
475-48

Davis, F. D., & Warshaw, P. R. (1992). What do intention scales
measure?. The Journal of General Psychology, Vol. 119, No. 4, pp.
391-407.

Davis, R. D. (1989). Different Treatment of Marketing and Design
Defects in Pure Risk-Utility Balancing: Who's the Villain. Am. Bus.
LJ, Vol. 27, No. 41.

Deng, Zhaohua, et al. (2018) "What predicts patients’ adoption
intention toward mHealth services in China: empirical study."
JMIR mHealth and uHealth 6.8: e172.

Dou, K., Yu, P., Deng, N., Liu, F., Guan, Y., Li, Z., ... & Duan,
H. (2017). Patients’ acceptance of smartphone health technology
for chronic disease management: a theoretical model and
empirical test. IMIR mHealth and uHealth, Vo. 5, No. 12, pp.
7886.

Feezell, J. T. (2018). Agenda setting through social media: The
importance of incidental news exposure and social filtering in
the digital era. Political Research Quarterly, VVol. 71. No. 2, pp.
482-494.

Grover, P., Kar, A. K., Janssen, M., & llavarasan, P. V. (2019).
Perceived usefulness, ease of use and user acceptance of blockchain
technology for digital transactions—insights from user-
generated content on Twitter. Enterprise Information Systems,
Vol. 13, No. 6, pp. 771-800.

Hair, Jr. F. J., Black, C. W., Babin, J. B., & Aderson, E. R. (2010).
Multivariete Data Analysis: a Global Perspective. Edisi ketujuh.
New Jersey: Pearson Prentice Hall.

Handayani, P. W., Meigasari, D. A., Pinem, A. A., Hidayanto, A. N., &
Ayuningtyas, D. (2018). Critical success factors for



41

mobile health implementation in Indonesia. Heliyon, Vol. 4, No.
11, pp. e00981.

Harris, M. A., Brookshire, R., & Chin, A. G. (2016). Identifying
factors influencing consumers’ intent to install mobile
applications. International Journal of Information Management,
Vol. 36, No.3, pp. 441-450.

HERZALLAH, F., AYYASH, M. M., & AHMAD, K. (2022). The
Impact of Language on Customer Intentions to Use Localized E-
Commerce Websites in Arabic Countries: The Mediating Role of
Perceived Risk and Trust. The Journal of Asian Finance, Economics
and Business, 9(1), 273-290.

Hoehle, H., Zhang, X., & Venkatesh, V. (2015). An espoused cultural
perspective to understand continued intention to use mobile
applications: a four-country study of mobile social media
application usability. European journal of information systems,
Vol. 24, No. 3, pp. 337-359.

Holden, Richard J., and Ben-Tzion Karsh. (2010). "The technology
acceptance model: its past and its future in health care.”
Journal of biomedical informatics Vol. 43, No. 1, pp. 159-172.

Hong, Y., Kim, J. S., & Xiong, L. (2019). Media exposure and
individuals’ emergency preparedness behaviors for coping with
natural and human-made disasters. Journal of Environmental
Psychology, Vol. 63, pp. 82-91.

https://databoks.katadata.co.id/datapublish/2021/01/06/jumlah-peserta-
bpjs- kesehatan-capai-2225-juta-orang-hingga-2020

https://news.detik.com/berita/d-5371150/kejagung-potensi-kerugian-di-
kasus- bpjs-ketenagakerjaan-rp-20-t-dalam-3-tahun

https://www.cnnindonesia.com/teknologi/20210606200515-185-
650991/kebocoran-data-pribadi-bpjs-kesehatan-bakal-digugat

Hu, H., Zhang, D., & Wang, C. (2019). Impact of social media
influencers' endorsement on application adoption: A trust
transfer  perspective. Social Behavior and Personality: an
international journal, Vol. 47, No. 11, pp. 1-12.

Islam, T., Abid, C., Salman, M., & Ahmer, Z. (2020). How perceptions
about ease of use and risk explain intention to use mobile payment



https://databoks.katadata.co.id/datapublish/2021/01/06/jumlah-peserta-bpjs-
https://databoks.katadata.co.id/datapublish/2021/01/06/jumlah-peserta-bpjs-
https://databoks.katadata.co.id/datapublish/2021/01/06/jumlah-peserta-bpjs-kesehatan-capai-2225-juta-orang-hingga-2020
https://news.detik.com/berita/d-5371150/kejagung-potensi-kerugian-di-kasus-
https://news.detik.com/berita/d-5371150/kejagung-potensi-kerugian-di-kasus-
https://news.detik.com/berita/d-5371150/kejagung-potensi-kerugian-di-kasus-bpjs-ketenagakerjaan-rp-20-t-dalam-3-tahun
https://www.cnnindonesia.com/teknologi/20210606200515-185-
https://www.cnnindonesia.com/teknologi/20210606200515-185-
https://www.cnnindonesia.com/teknologi/20210606200515-185-650991/kebocoran-data-pribadi-bpjs-kesehatan-bakal-digugat

42

service in Pakistan? The mediating role of perceived trust.
Pakistan Journal of Commerce and Social Sciences (PJCSS), Vol.
14, No. 1, pp. 34-48.

Jain, S. K., & Gupta, G. (2004). Measuring service quality:
SERVQUAL vs. SERVPEREF scales. Vikalpa, Vol. 29, No. 2, pp.
25-38.

Jan, I. U, Ji, S., & Yeo, C. (2019). Values and green product purchase
behavior: The  moderating  effects of the role of
government and media exposure. Sustainability, VVol. 11, No.
23, pp. 6642.

Jatimoyo, D., Rohman, F., & Djazuli, A. (2021). The effect of perceived
ease of use on continuance intention through perceived usefulness
and trust: A study on Klikindomaret service users in Malang City.
International Journal of Research in Business and Social Science
(2147-4478), 10(4), 430-437.

Kadi, D. C. A, & Amalia, M. S. (2021). The Influence of Brand
Image, Perception of Ease and Perception of Risk on Purchase
Intention through Trust in Shopee. Asian Journal of Management,
Entrepreneurship and Social Science, Vol. 1, No. 1, pp. 52-65.

Kelly, B. J., Niederdeppe, J., & Hornik, R. C. (2009). Validating
measures of scanned information exposure in the context of
cancer prevention and screening behaviors. Journal of health
communication, Vol. 14, No. 8, pp.721-740.

Kuncoro, Mudrajad. 2003. Metode Riset Untuk Bisnis & Ekonomi.
Jogjakarta : Erlangga.

Kwon, M. W., Mun, K., Lee, J. K., McLeod, D. M., & D’Angelo, J.
(2017). Is mobile health all peer pressure? The influence of mass
media exposure on the motivation to use mobile health apps.
Convergence, Vol. 23, No. 6, pp.565-586.

Lewis, J. D., & Weigert, A. J. (1985). Social atomism, holism, and
trust. The sociological quarterly, Vol. 26, No. 4, pp. 455-471.
Liao, Y. K, Wu, W. Y., & Pham, T. T. (2020). Examining the
moderating effects of green marketing and green psychological
benefits on customers’ green attitude, value and purchase

intention. Sustainability, 12(18), 7461.

Lin, C. Y., Fang, K., & Tu, C. C. (2010). Predicting consumer repurchase
intentions to shop online. J. Comput., Vol. 5, No. 10, pp. 1527-
1533.



43

Liu, C., & Liu, Y. (2020). Media exposure and anxiety during COVID-
19: The mediation effect of media vicarious traumatization.
International journal of environmental research and public health,
Vol. 17, No. 13, pp. 4720.

Liu, H., Liu, W., Yoganathan, V., & Osburg, V. S. (2021). COVID-19
information overload and generation Z's social media
discontinuance intention during the pandemic lockdown.
Technological Forecasting and Social Change, 166, 120600.

McKhnight, D. H., & Chervany, N. L. (1996). The meanings of trust.

Merhi, M., Hone, K., & Tarhini, A. (2019). A cross-cultural study of the
intention to use mobile banking between Lebanese and British
consumers: Extending UTAUT2 with security, privacy and trust.
Technology in Society, Vol. 59, pp. 101151.

Miao, R., Wu, Q., Wang, Z., Zhang, X., Song, Y., Zhang, H., ... &
Jiang, Z. (2017). Factors that influence users’ adoption intention of
mobile health: a structural equation modeling approach.
International Journal of Production Research, Vol. 55, No. 19, pp.
5801-5815.

Mobley W., Horner S., Hollingsworth A. (1978). An Evaluation of
Precursos of Hospital Employee Turnover. Journal of Applied
psychology, Vol. 63, No. 4, pp. 408-414.

Morgan, RM, & Hunt, SD (1994). Teori komitmen-kepercayaan dari
pemasaran relasional. Jurnal pemasaran , Vol. 58, No. 3, pp. 20-
38.

Mostafa, A. A., & Eneizan, B. (2018). Factors affecting acceptance of
mobile banking in developing countries. International Journal
of Academic Research in Business and Social Sciences, Vol. 8,
No. 1, pp. 340-351.

Noor. Juliansyah, 2011, Metodologi Penelitian, Prenada Media Group,
Jakarta

Nosi, C., Pucci, T., Melanthiou, Y., & Zanni, L. (2021). The influence
of online and offline brand trust on consumer buying intention.
EuroMed Journal of Business.

Peng, Y., Yin, P., Deng, Z.,, & Wang, R. (2020). Patient—Physician
Interaction and Trust in Online Health Community: The role of



44

perceived usefulness of health information and services.
International journal of environmental research and public
health, Vol. 17, No. 1, pp. 139.

Praveena, K., & Thomas, S. (2014). Continuance intention to use
Facebook: A study of perceived enjoyment and TAM. Bonfring
International Journal of Industrial Engineering and Management
Science, Vol. 4,No. 1, pp. 24-29.

Purwanto, E., & Budiman, V. (2020). Applying the technology
acceptance model to investigate  the intention to use e-
health: a conceptual framework. Technology Reports of Kansai
University, Vol. 62, No. 05, pp.2569-2580.

Qader, I. K. A., & Zainuddin, Y. (2011). THE INFLUENCE OF MEDIA
EXPOSURE, SAFETY AND HEALTH CONCERNS, AND
SELF- EFFICACY ON ENVIRONMENTAL ATTITUDES
TOWARDS ELECTRONIC  GREEN  PRODUCTS. Asian
Academy of Management Journal, VVol. 16, No. 2.

Qalati, S. A, Vela, E. G., Li, W., Dakhan, S. A., Hong Thuy, T. T., &
Merani, S. H. (2021). Effects of perceived service quality, website
quality, and reputation on purchase intention: The mediating and
moderating roles of trust and perceived risk in online shopping.
Cogent Business & Management, 8(1), 1869363.

Rahmi, B. A. K. |., Birgoren, B., & Aktepe, A. (2018). A meta analysis
of factors affecting perceived usefulness and perceived ease of use
in the adoption of e- learning systems. Turkish Online Journal of
Distance Education, Vol. 19, No. 4, pp. 4-42.

RAMLI, Y., HARWANI, Y., SOELTON, M., HARIANI, S., USMAN,
F., & ROHMAN, F. (2021). The implication of trust that influences
customers' intention to use mobile banking. The Journal of Asian
Finance, Economics and Business, 8(1), 353-361.

Sarwono, J. (2010). Pengertian Dasar Structural Equation Modeling
(SEM). jurnal limiah Manajemen Bisnis, Vol. 10, No. 3, pp. 73-
182.

Sawang, S., Newton, C., & Jamieson, K. (2013). Increasing
learners’ satisfaction/intention to adopt more e- learning.
Education+ Training.

Sekaran, Uma. 2003. Research Methods For Business : A Skill
Building Approach. USA : John Wiley & Sons, Inc.



45

Setyawan, D., Pea, M. A. N., Noor, F. M., & Budiadi, N. A. (2022).
Kepercayaan sebagai Faktor Penguat Niat untuk Loyal pada Toko
Online. Jurnal llmu Komputer dan Bisnis, 13(1), 210-220.

Shao, Z., Zhang, L., Li, X., & Guo, Y. (2019). Antecedents of trust and
continuance intention in mobile payment platforms: The
moderating effect of gender. Electronic Commerce Research and
Applications, Vol. 33, pp. 100823.

Sharma, S. K., & Sharma, M. (2019). Examining the role of trust and
quality dimensions in the actual usage of mobile banking services:
An empirical investigation. International Journal of Information
Management, VVol. 44, pp. 65-75.

Siagian, H., Tarigan, Z., Basana, S., & Basuki, R. (2022). The effect of
perceived security, perceived ease of use, and perceived usefulness
on consumer behavioral intention through trust in digital payment
platform. International Journal of Data and Network Science,
6(3), 861-874.

Sitthipon, T., Siripipatthanakul, S., Phayaphrom, B., Siripipattanakul, S.,
& Limna, P. (2022). Determinants of Customers’ Intention to
Use Healthcare Chatbots and Apps in Bangkok, Thailand.
International Journal of Behavioral Analytics, 2(2), 1-15.

Stroup, A. M., & Branstetter, S. A. (2018). Effect of e-cigarette
advertisement exposure on intention to use e-cigarettes in
adolescents. Addictive behaviors, Vol. 82, pp. 1-6.

Suariedewi, I. G. A. A. M., & Suprapti, N. W. S. (2020). Effect of mobile
service quality to e-trust to develop esatisfaction and e-loyalty
mobile banking services. International Research Journal of
Management, IT & Social Sciences, Vol. 7, No. 1, pp. 185-196.

Wang, E. S. T., & Lin, R. L. (2017). Perceived quality factors of
location-based apps on trust, perceived privacy risk, and
continuous usage intention. Behaviour & Information Technology,
Vol. 36, No. 1, pp. 2-10

Wilson, N., Keni, K., & Tan, P. H. P. (2021). The role of perceived
usefulness and perceived ease-of-use toward satisfaction and trust
which influence computer consumers' loyalty in China. Gadjah



46

Mada International Journal of Business, VVol. 23, No. 3, pp. 262-
294.

Yasa, N., Piartrini, P., Telagawathi, N. L. W. S., Muna, N., Rahmayanti,
P., Wardana, M., ...& Suartina, 1. (2022). The role of attitude to
mediate the effect of trust, perceived behavior control, subjective
norm and per-ceived quality on intention to reuse the COVID-19
website. International Journal of Data and Network Science, 6(3),
895-904.

Zahara, Z., Rombe, E., Ngatimun, N., & Suharsono, J. (2021). The effect
of e- service quality, consumer trust and social media marketing
on intention to use online transportation services. International
Journal of Data and Network Science, Vol. 5, No. 3, pp. 471-
478.

Zeithaml, V. A. (2002). Service excellence in electronic channels.
Managing Service Quality: An International Journal.

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and
value: a means-end model and synthesis of evidence. Journal of
marketing, Vol. 52, No. 3, pp. 2-22.

Zhang, T., Tao, D., Qu, X., Zhang, X., Lin, R., & Zhang, W. (2019). The
roles of initial trust and perceived risk in public’s acceptance
of automated vehicles. Transportation research part C: emerging
technologies, Vol. 98, pp. 207-220.



