
 

45 

DAFTAR PUSTAKA 

 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational 

Behavior and Human Decision Processes, Vol. 50, pp. 179-211. 

Alamsyah, D. P., Mazia , L., Hakim , L., Sukajie, B., Noor, C. M., & 

Solihat , A. (2021). Utilization of Technology and Perceived 

Complexity. Proceedings of the International Conference on 

Industrial Engineering and Operations Management, pp. 1004-

1010. 

Al-rahmi, w. M., yahaya, n., aldraiweesh, a. A., alamri, m. M., aljarboa, 

n. A., alturki, u., & aljeraiwi, a. A. (2018). Integrating 

Technology Acceptance Model with Innovation Diffusion 

Theory: An Empirical Investigation on students' Intention to use 

ELearning Systems. pp. 1-15. 

Aransyah, M. F., Roy, J., & Aprianti, Y. (2019). Innovation resistence 

and perceive novelty on e-wallet service. Mulawarman 

International Conference on Economic an Business , pp. 115-

122. 

Aref-Adib, G., McCloud, T., Ross, J., O’Hanlon, P., Appleton, V., Rowe, 

S., Lobban, F. (2018). Factors affecting implementation of digital 

health interventions for people with psychosis or bipolar 

disorder, and their family and friends: a systematic review. 

Lancet Psychiatry , pp 1-10. http://dx.doi.org/10.1016/ S2215-

0366(18)30302-X 

Arif, I., Aslam, W., & Hwang, Y. (2020). Barriers in adoption of internet 

banking: A structural equation modeling - Neural network 

approach. Technology in Society, pp. 1-8. 

https://doi.org/10.1016/j.techsoc.2020.101231 

Ashraf, R. U., Hou , F., & Ahmad, W. (2018). Understanding 

Continuance Intention to Use Social Media in China: The Roles 

of Personality Drivers, Hedonic Value, and Utilitarian Value. 

International Journal of Human–Computer Interaction, pp. 1-13.  

https://doi.org/10.1080/10447318.2018.1519145 

Balapour, A., Reychav, I., Sabherwal, R., & Azuri, J. (2019). Mobile 

technology identity and self-efficacy: Implications for the 

adoption of clinically supported mobile health apps. 

International Journal of Information Management, pp. 58-68. 

https://doi.org/10.1016/j.ijinfomgt.2019.03.005 



46 

 

Carter, L., & Campbell, R. (2011). The impact of trust and relative 

advantage on internet voting diffusion. Journal of Theoretical 

and Applied Electronic Commerce Research, Vol. 6, No. 3, pp. 

28-42. doi: 10.4067/S0718-1876201100030000 

Chen, S.-C., & Lin, C.-P. (2019). Understanding the effect of social 

media marketing activities: The mediation of social 

identification, perceived value, and satisfaction. Technological 

Forecasting & Social Change, pp. 22-32. 

https://doi.org/10.1016/j.techfore.2018.11.025 

Cho, M., A. Bonn, M., & Lic, J. (. (2018). Differences in perceptions 

about food delivery apps between single-person and multi-person 

households. International Journal of Hospitality Management, 

pp. 1-9. https://doi.org/10.1016/j.ijhm.2018.06.019 

Chopdar, P. K., & Balakrishnan, J. (2020). Consumers response towards 

mobile commerce applications :S-O-R approach . International 

Journal of Information Management, pp. 1-16. 

https://doi.org/10.1016/j.ijinfomgt.2020.102106 

Chung, K. C., & Liang , S. W.-J. (2020). Understanding Factors 

Affecting Innovation Resistance of Mobile Payments in Taiwan: 

An Integrative Perspective. Mathematics, pp. 1-19. 

doi:10.3390/math8101841 

Davis, F. D., & Warshaw, P. R. (1992). The Journal of General What Do 

Intention Scales Measure ? Journal of General Psychology, June 

2013, pp. 391–407. 

Dean, T., Zhang, H., & Xiao, Y. (2020). The role of complexity in the 

Valley of Death and radical innovation performance. 

Technovation, 2-11. 

doi:https://doi.org/10.1016/j.technovation.2020.102160 

Digilib.esaunggul.ac.id (2018). Pengaruh Kualitas Pelayanan Terhadap 

Loyalitas Pelanggan Melalui Nilai Pelanggan Pada Aplikasi E-

Health Halodoc. 

Ghozali, Imam & Fuad. (2012). Structural Equation Modelling: Teory, 

Konsep dan Aplikasi dengan program lisrel 8.54. Semarang : 

Badan Penerbit Universitas Diponegoro S. 

Gong, X., Zhang, K. Z., Chen, C., Cheung, C. M., & Lee, M. K. (2020). 

Transtition from web to mobile payment service: The triple effect 

of status quo intertia. International Journal of Information 



47 

 

Management, pp. 310-324. 

https://doi.org/10.1016/j.ijinfomgt.2019.08.006 

Hallikainen, H., Bert, P., Tommi, L., Deva, R., Mika, G. (2017). How 

Indiviual Technology Propensities and Organizational Culture 

Influence B2B Customer's Behavior Intention to Use Digital 

Service at Work, Proceeding of the 50th Hawaii International 

Conference on System Sciences. 

Hair, Jr. F. J., Black, C. W., Babin, J. B., & Aderson, E. R. (2010). 

Multivariete Data Analysis: a Global Perspective. Edisi ketujuh. 

New Jersey: Pearson Prentice Hall. 

Harni, Diah., (2019, Desember). Upaya Halodoc Hadirkan Platform 

Kesehatan Yang Andal dan Mudah Diakses. 18 Desember 2019. 

id.techhinasia.com 

Ignacia, S. N., Wiastui, R. D., & Lemy, D. M. (2018). Restaurant Mobile 

Aplication towards Purshase Intention. International Journal of 

Advance Science and Technology, Vol. 117, pp. 113-128. 

Jing, P., Huang , H., Ran , B., Zhan , F., & Shi , Y. (2019). Exploring the 

Factors Affecting Mode Choice Intention of Autonomous 

Vehicle Based on an Extended Theory of Planned Behavior—A 

Case Study in China. Sustainability , pp. 1-20. 

doi:10.3390/su11041155 

Jung, J.-H., Kwon, E., & Kim, D. H. (2020). Mobile Payment Service 

usage: U.S consumers motivations and intention. Computers in 

Human Behavior Reports, pp. 1-7. 

https://doi.org/10.1016/j.chbr.2020.100008 

Karahanna, E., Ahuja , M., Srite , M., & Galvin, J. (2001). Individual 

differences and relative advantage: the case of GSS. Decision 

Support Systems , pp. 327-341. 

Kaur, P., Dhir, A., Singh, N., Sahu, G., & Almotairi, M. (2020). An 

innovation resistance theory perspective on mobile payment 

solutions. Journal of Retailing and Consumer Services, pp. 1-11. 

https://doi.org/10.1016/j.jretconser.2020.102059 

Kanal.web.id (2019). Keuntungan Pakai Halodoc Konsultasi Dokter 

Aplikasi Kesehatan. 

Kim, E., Park, M.-C., & Lee, J. (2017). Determinants of the intention to 

use Buy-Online, Pickup In-Store (BOPS): The moderating 

effects of situational factors and product type. Telematics and 

Informatics, pp. 1-15. https://doi.org/10.1016/j.tele.2017.08.006 



48 

 

Kuncoro, Mudrajad. 2003. Metode Riset Untuk Bisnis & Ekonomi. 

Jogjakarta : Erlangga. 

Ladkoom, K., & Thanasopon, B. (2020). Factors Influencing Reuse 

Intention of e-Payment in Thailand: A Case Study of PromptPay. 

International Conference on Enterprise Information 

Systems,Vol. 1, pp. 743-750. doi: 10.5220/0009410407430750 

Laukkanen, T., & Kiviniemi , V. (2010). The role of information in 

mobile banking resistance. International Journal of Bank 

Marketing, Vol. 28, pp. 372-388. doi : 

10.1108/02652321011064890 

Leong, L.-Y., Hew, T.-s., Ooi, K.-B., & Wei , J. (2020). Predicting 

mobile wallet resistance: Atwo-staged structural equation 

modeling-artificial neural network approach. International 

Journal of Information Management, pp. 1-23. 

https://doi.org/10.1016/j.ijinfomgt.2019.102047 

Liébana-Cabanillas, F., García-Maroto, I., Muñoz-Leiva , F., & Ramos-

de-Luna , I. (2020). Mobile Payment Adoption in the Age of 

Digital Transformation: The Case of Apple Pay. Sustainability, 

pp. 2-15. doi:10.3390/su12135443 

Mehra, A., Paul , J., & Kaurav, R. P. (2020). Determinants of mobile 

apps adoption among young adults: theoretical extension and 

analysis. Journal of Marketing Communications, pp. 1-29., doi: 

10.1080/13527266.2020.1725780 

Min, S., So, K. K., & Jeong, M. (2018, September). Consumer adoption 

of the Uber mobile application: Insights from diffusion of 

innovation theory and technology acceptance model. Journal of 

Travel & Tourism Marketing, pp. 1-14. 

https://doi.org/10.1080/10548408.2018.1507866 

Moorthy, K., Ling, C. S., Fatt, Y. W., Yee, C. M., Yin, E. C., Yee, K. S., 

& Wei, L. K. (2017, MEI). Barriers of Mobile Commerce 

Adoption Intention: Perceptions of Generation X in Malaysia. 

Journal of Theoretical and Applied Electronic Commerce 

Research, Vol. 12, No. 1, 37-53. doi: 

10.18488/journal.104.2019.51.1.15 

Ng, D., McMurray, J., Wallace, J., & Morita, P. (2019). What Is Being 

Used and Who Is Using It:Barriers to the Adoption of 

Smartphone Patient Experience Surveys. Jmir Formative 

Research, Vol. 3, No. 1, pp. 1-13. doi: 10.2196/formative.9922 



49 

 

Noor. Juliansyah, 2011, Metodologi Penelitian, Prenada Media Group, 

Jakarta. 

Pitari, D. F., Gayatri, G., Furinto, A., & Assauri , S. (2020, April). 

Integration Of Intention And Resistance In Adopting Near Field 

Communication-Based Mobile Payment Innovation. 

International Journal of Scientific & Technology Research, Vol. 

9, No. 04, pp. 857-866. 

Powell, A. C., Singh, P., & Torous, J. (2018). The Complexity of Mental 

Health App Privacy Policies:A Potential Barrier to Privacy. Jmir 

Mhealth and Uhealth, Vol 6, No. 7, pp. 1-9. doi: 

10.2196/mhealth.9871 

Rammile, N., & Nel, J. (2012, January). Understanding resistance to cell 

phone banking adoption through the application of the 

technology acceptance model (TAM). African Journal of 

Business Management, Vol. 6, pp. 86-97. DOI: 

10.5897/AJBM11.635 

Ram, S., & Sheth, J. N. (1989). Consumer resistance to innovations: the 

marketing problem and its solutions. Journal of Consumer 

Marketing. 

Rogers, E. M., & Shoemaker, F. (1983). Diffusion of innovation: A 

cross-cultural approach. New York, NY: Free Press. 

Roig, J. C. F., Garcia, J. S., Tena, M. A. M., & Monzonis, J. L. (2006). 

Customer perceived value in banking services. International 

Journal of Bank Marketing. 

Sarwono, J. (2010). Pengertian Dasar Structural Equation Modeling 

(SEM). Jurnal Ilmiah Manajemen Bisnis, Vol. 10, No. 3, pp. 73-

182 

Saleem, M., Khan, M. M., Ahmed, M. E., Shah, S. A., & Surti , S. R. 

(2018). Online Grocery Shopping and Consumer Perception: A 

Case of Karachi Market in Pakistan. Journal of Internet and e-

Business Studies , pp. 1-13. DOI: 10.5171/2018. 931248 

Sekaran, Uma. 2003. Research Methods For Business : A Skill Building 

Approach. USA : John Wiley & Sons, Inc. 

Senarath, a., robler, m., & arachchilage, n. a. (n.d.). Will They Use It or 

Not? Investigating Software Developers’ Intention to Follow 

Privacy Engineering Methodologies. ACM Transactions on 

Privacy and Security, Vol. 22, pp. 1-23. 

https://doi.org/10.1145/3364224 



50 

 

Sinha, S. K., & Verma, P. (2020). Impact of sales Promotion's benefits 

on perceived value: Does product category moderate the results. 

Journal of Retailing and Consumer Services, pp. 1-11. 

https://doi.org/10.1016/j.jretconser.2019.101887 

Snihur, Y., & Tarzijan, J. (2017). Managing Complexcity in a Multi-

Business-Model Organization. Long Range Planning, pp. 1-14. 

http://dx.doi.org/10.1016/j.lrp.2017.06.010 

Sugandini, D., Effendi , M. I., Darasta , B. Y., & Aprilivianto . (2020). 

Intention to Use: Study Online Shopping Based on Android 

Applications. Proceedings on Engineering Sciences,Vol. 2, pp. 

49-58. doi: 10.24874/PES02.01.006 

Swani, K. (2020). To app or notto app: A business-to-business seller's 

decision. Industrial Marketing Management, pp. 1-13. 

https://doi.org/10.1016/j.indmarman.2020.05.033 

Talwar, S., Dhir, A., Kaur, P., & Mäntymäki, M. (2020). Barriers toward 

purchasing from online travel agencies. International Journal of 

Hospitality Management, pp. 1-11. 

https://doi.org/10.1016/j.indmarman.2020.05.033 

Tandon, A., Jabeen, F., Talwar, S., Sakashita, M., & Dhir, A. (2020). 

Facilitators and inhibitors of organic food buying behavior. 

Journal Pre-proofs, pp. 1-41. https://doi.org/10.1016/j.foodqual. 

2020.104077 

Tsai, Y.-T., & Tiwasing, P. (2021). Customers’ intention to adopt smart 

lockers in last-mile delivery service: A multi-theory perspective. 

Journal of Retailing and Consumer Services, pp. 1-9. 

https://doi.org/10.1016/j.jretconser.2021.102514  

Wong, L.-W., Leong, L.-Y. , Hew, J.-J., Tan, G. W.-H., & Ooi, K.-B. 

(2019). Time to seize the digital evolution: Adoption of block 

chainin operations and supply chain management among 

Malaysian SMEs. International Journal of Information 

Management, pp. 1-19. 

https://doi.org/10.1016/j.ijinfomgt.2019.08.005 

Yeh, H. (2020, January). Factors in the Ecosystem of Mobile Payment 

Affecting its Use: From the Customers' Perspective in Taiwan. 

Journal of Theoretical and Applied Electronic Commerce 

Research, Vol. 15, No, 1, pp. 13-29. doi: 10.4067/S0718-

18762020000100103 



51 

 

Yuen, K. F., Wang, X., Ma, F., & Wong, Y. D. (2019). The Determinants 

of Customers’ ntention to use smart lockers for last-mile 

deliveries. Journal of Retailing and Consumer Services, pp. 316–

326. https://doi.org/10.1016/j.jretconser.2019.03.022 

Zanon, L. G., Arantes, R. F., Calache, L. D., & Carpinetti, L. C. (2019). 

A decision making model based on fuzzy inference to predict the 

impact of SCOR® indicators on customer perceived value. 

International Journal of Production Economics, pp. 1-42. 

https://doi.org/10.1016/j.ijpe.2019.107520 

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and 

Value: A Means-End Model and Synthesis of Evidence. Journal 

of Marketing, Vol. 52, pp. 2-22. 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 

 

 

 

 

 

 

 

 

  


